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This Is Not Propaganda - Peter Pomerantsev 2019-08-06
Learn how the perception of truth has been weaponized in modern
politics with this "insightful" account of propaganda in Russia and
beyond during the age of disinformation (New York Times). When
information is a weapon, every opinion is an act of war. We live in a
world of influence operations run amok, where dark ads, psyops, hacks,
bots, soft facts, ISIS, Putin, trolls, and Trump seek to shape our very
reality. In this surreal atmosphere created to disorient us and undermine
our sense of truth, we've lost not only our grip on peace and democracy -but our very notion of what those words even mean. Peter Pomerantsev
takes us to the front lines of the disinformation age, where he meets
Twitter revolutionaries and pop-up populists, "behavioral change"
salesmen, Jihadi fanboys, Identitarians, truth cops, and many others.
Forty years after his dissident parents were pursued by the KGB,
Pomerantsev finds the Kremlin re-emerging as a great propaganda
power. His research takes him back to Russia -- but the answers he finds
there are not what he expected. Blending reportage, family history, and
intellectual adventure, This Is Not Propaganda explores how we can
reimagine our politics and ourselves when reality seems to be coming
apart.
Propaganda and the Ethics of Persuasion - Second Edition - Randal
Marlin 2013-10-10
This book develops a sophisticated account of propaganda and its
intriguing history. It begins with a brief overview of Western
propaganda, including Ancient Greek theories of rhetoric, and traces
propaganda’s development through the Christian era, the rise of the
nation-state, World War I, Nazism, Communism, and the present day.
The core of the book examines the ethical implications of various forms
of persuasion, not only hate propaganda but also insidious elements of
more generally acceptable communication such as advertising, public
relations, and government information, setting these in the context of
freedom of expression. This new edition is updated throughout, and
includes additional revelations about a key atrocity story of World War I.
The Age of Eisenhower - William I Hitchcock 2018-03-20
A New York Times bestseller, this is the “outstanding” (The Atlantic),
insightful, and authoritative account of Dwight Eisenhower’s presidency.
Drawing on newly declassified documents and thousands of pages of
unpublished material, The Age of Eisenhower tells the story of a
masterful president guiding the nation through the great crises of the
1950s, from McCarthyism and the Korean War through civil rights
turmoil and Cold War conflicts. This is a portrait of a skilled leader who,
despite his conservative inclinations, found a middle path through the
bitter partisanship of his era. At home, Eisenhower affirmed the central
elements of the New Deal, such as Social Security; fought the
demagoguery of Senator Joseph McCarthy; and advanced the agenda of
civil rights for African-Americans. Abroad, he ended the Korean War and
avoided a new quagmire in Vietnam. Yet he also charted a significant
expansion of America’s missile technology and deployed a vast array of
covert operations around the world to confront the challenge of
communism. As he left office, he cautioned Americans to remain alert to
the dangers of a powerful military-industrial complex that could threaten
their liberties. Today, presidential historians rank Eisenhower fifth on
the list of great presidents, and William Hitchcock’s “rich narrative” (The
Wall Street Journal) shows us why Ike’s stock has risen so high. He was a
gifted leader, a decent man of humble origins who used his powers to
advance the welfare of all Americans. Now more than ever, with this
“complete and persuasive assessment” (Booklist, starred review),
Americans have much to learn from Dwight Eisenhower.

Propaganda in the Information Age - Alan MacLeod 2019-04-24
Propaganda in the Information Age is a collaborative volume which
updates Herman and Chomsky’s propaganda model for the twenty-firstcentury media landscape and makes the case for the continuing
relevance of their original ideas. It includes an exclusive interview with
Noam Chomsky himself. 2018 marks 30 years since the publication of
Edward Herman and Noam Chomsky’s ground-breaking book
Manufacturing Consent, which lifted the veil over how the mass media
operate. The book’s model presented five filters which all potentially
newsworthy events must pass through before they reach our TV screens,
smartphones or newspapers. In Propaganda in the Information Age,
many of the world’s leading media scholars, analysts and journalists use
this model to explore the modern media world, covering some of the
most pressing contemporary topics such as fake news, Cambridge
Analytica, the Syrian Civil War and Russiagate. The collection also
acknowledges that in an increasingly globalized world, our media is
increasingly globalized as well, with chapters exploring both Indian and
African media. For students of Media Studies, Journalism,
Communication and Sociology, Propaganda in the Information Age offers
a fascinating introduction to the propaganda model and how it can be
applied to our understanding not only of how media functions in
corporate America, but across the world in the twenty-first century.
The Book Thief - Markus Zusak 2007-12-18
#1 NEW YORK TIMES BESTSELLER • ONE OF TIME MAGAZINE’S 100
BEST YA BOOKS OF ALL TIME The extraordinary, beloved novel about
the ability of books to feed the soul even in the darkest of times. When
Death has a story to tell, you listen. It is 1939. Nazi Germany. The
country is holding its breath. Death has never been busier, and will
become busier still. Liesel Meminger is a foster girl living outside of
Munich, who scratches out a meager existence for herself by stealing
when she encounters something she can’t resist–books. With the help of
her accordion-playing foster father, she learns to read and shares her
stolen books with her neighbors during bombing raids as well as with the
Jewish man hidden in her basement. In superbly crafted writing that
burns with intensity, award-winning author Markus Zusak, author of I
Am the Messenger, has given us one of the most enduring stories of our
time. “The kind of book that can be life-changing.” —The New York
Times “Deserves a place on the same shelf with The Diary of a Young Girl
by Anne Frank.” —USA Today DON’T MISS BRIDGE OF CLAY, MARKUS
ZUSAK’S FIRST NOVEL SINCE THE BOOK THIEF.
Age of Propaganda - Anthony R. Pratkanis 2001-03-14
Examines the patterns, motives, and effects of mass persuasion,
discussing the history of propaganda, how the message of propaganda is
delivered, and counteracting the tactics of mass persuasion.
Digital and Media Literacy - Renee Hobbs 2011-07-12
Leading authority on media literacy education shows secondary teachers
how to incorporate media literacy into the curriculum, teach 21stcentury skills, and select meaningful texts.
Techniques of Persuasion - J. A. C. Brown 1977
Propaganda and American Democracy - Nancy Snow 2014-03-10
Propaganda has become an inescapable part of modern American
society. On a daily basis, news outlets, politicians, and the entertainment
industry -- with motives both dubious and well-intentioned -- launch
propagandistic appeals. In Propaganda and American Democracy, eight
writers explore various aspects of modern propaganda and its impact.
Contributors include leading scholars in the field of propaganda studies:
Anthony Pratkanis tackles the thorny issue of the inherent morality of
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propaganda; J. Michael Sproule explores the extent to which propaganda
permeates the U.S. news media; and Randal Marlin charts the methods
used to identify, research, and reform the use of propaganda in the
public sphere. Other chapters incorporate a strong historical component.
Mordecai Lee deftly analyzes the role of wartime propaganda, while Dan
Kuehl provides an astute commentary on former and current practices,
and Garth S. Jowett investigates how Hollywood has been used as a
vehicle for propaganda. In a more personal vein, Asra Q. Nomani
recounts her journalistic role in the highly calculated and tragic example
of the ultimate act of anti-American propaganda perpetrated by al-Qaeda
and carried out against her former colleague, Wall Street Journal
reporter Daniel Pearl. Propaganda and American Democracy offers an indepth examination and demonstration of the pervasiveness of
propaganda, providing citizens with the knowledge needed to mediate its
effect on their lives.Edited by Nancy Snow
The Age of Surveillance Capitalism - Shoshana Zuboff 2019-01-15
The challenges to humanity posed by the digital future, the first detailed
examination of the unprecedented form of power called "surveillance
capitalism," and the quest by powerful corporations to predict and
control our behavior. In this masterwork of original thinking and
research, Shoshana Zuboff provides startling insights into the
phenomenon that she has named surveillance capitalism. The stakes
could not be higher: a global architecture of behavior modification
threatens human nature in the twenty-first century just as industrial
capitalism disfigured the natural world in the twentieth. Zuboff vividly
brings to life the consequences as surveillance capitalism advances from
Silicon Valley into every economic sector. Vast wealth and power are
accumulated in ominous new "behavioral futures markets," where
predictions about our behavior are bought and sold, and the production
of goods and services is subordinated to a new "means of behavioral
modification." The threat has shifted from a totalitarian Big Brother state
to a ubiquitous digital architecture: a "Big Other" operating in the
interests of surveillance capital. Here is the crucible of an unprecedented
form of power marked by extreme concentrations of knowledge and free
from democratic oversight. Zuboff's comprehensive and moving analysis
lays bare the threats to twenty-first century society: a controlled "hive" of
total connection that seduces with promises of total certainty for
maximum profit -- at the expense of democracy, freedom, and our human
future. With little resistance from law or society, surveillance capitalism
is on the verge of dominating the social order and shaping the digital
future -- if we let it.
The Disinformation Age - W. Lance Bennett 2020-10-15
This book shows how disinformation spread by partisan organizations
and media platforms undermines institutional legitimacy on which
authoritative information depends.
Beyond the Lines - Joshua Brown 2006-06-19
"Beyond the Lines offers the most imaginative reading I have seen of
19th century visual journalism. The book illuminates in highly original
ways how Gilded Age engravers both shaped and reflected popular views
regarding race, ethnicity, and labor strife."—Eric Foner, Columbia
University
Propaganda and Rhetoric in Democracy - Gae Lyn Henderson 2016-10-20
The study of propaganda’s uses in modern democracy highlights
important theoretical questions about normative rhetorical practices. Is
rhetoric ethically neutral? Is propaganda? How can facticity, accuracy,
and truth be determined? Do any circumstances justify
misrepresentation? Edited by Gae Lyn Henderson and M. J. Braun,
Propaganda and Rhetoric in Democracy: History, Theory, Analysis
advances our understanding of propaganda and rhetoric. Essays focus on
historical figures—Edward Bernays, Jane Addams, Kenneth Burke, and
Elizabeth Bowen—examining the development of the theory of
propaganda during the rise of industrialism and the later changes of a
mass-mediated society. Modeling a variety of approaches, case studies in
the book consider contemporary propaganda and analyze the means and
methods of propaganda production and distribution, including broadcast
news, rumor production and globalized multimedia, political party
manifestos, and university public relations. Propaganda and Rhetoric in
Democracy offers new perspectives on the history of propaganda,
explores how it has evolved during the twentieth and twenty-first
centuries, and advances a much more nuanced understanding of what it
means to call discourse propaganda.
Why I Write - George Orwell 2021-01-01
George Orwell set out ‘to make political writing into an art’, and to a
wide extent this aim shaped the future of English literature – his
descriptions of authoritarian regimes helped to form a new vocabulary

that is fundamental to understanding totalitarianism. While 1984 and
Animal Farm are amongst the most popular classic novels in the English
language, this new series of Orwell’s essays seeks to bring a wider
selection of his writing on politics and literature to a new readership. In
Why I Write, the first in the Orwell’s Essays series, Orwell describes his
journey to becoming a writer, and his movement from writing poems to
short stories to the essays, fiction and non-fiction we remember him for.
He also discusses what he sees as the ‘four great motives for writing’ –
‘sheer egoism’, ‘aesthetic enthusiasm’, ‘historical impulse’ and ‘political
purpose’ – and considers the importance of keeping these in balance.
Why I Write is a unique opportunity to look into Orwell’s mind, and it
grants the reader an entirely different vantage point from which to
consider the rest of the great writer’s oeuvre. 'A writer who can – and
must – be rediscovered with every age.' — Irish Times
Marketing the Third Reich - Nicholas O'Shaughnessy 2017-09-13
In this fascinating volume, Nicholas O’Shaughnessy elucidates the
phenomenon of the Nazi propaganda machine via the perspective of
consumer marketing, conceptualising the Reich as a product campaign.
Building on his acclaimed Selling Hitler (2016), he uses marketing
scholarship to show how propaganda and political marketing existed not
merely as an instrument of government in Nazi Germany, but as the very
medium of government itself. Marketing the Third Reich explores the
insidious connection between a mass culture and a political movement,
and how the cultures of consumption and politics influence and infect
each other – consumerised politics and politicised consumption.
Ultimately its concern is with the ‘engineering of consent’ – the troubling
matter of how public opinion can be manufactured, and governments
elected, via sophisticated methodologies of persuasion developed in the
consumer economy. Nazism functioned as a brand, packaging almost
everything with persuasive purpose. Revealing obvious parallels between
Adolf Hitler’s use of the living theatre of politics, and our present
public–political dramaturgy, between Nazi lies and our post-truth, the
book raises the chilling question: was Hitler ahead of his time? This
radical, original, in-depth study will be an invaluable resource for all
scholars of marketing history, political marketing, propaganda and
history.
Propaganda and Psychological Warfare - Terence H. Qualter 2020-03-05
There have always been propagandists, some extremely skilled, but the
continuing, institutionalized, large-scale attempt at mass political
persuasion is a modern phenomenon, not fully developed before the First
World War. The study of propaganda is even more recent for, apart from
a few pioneering works at the turn of the present century, very little was
written before 1930. Professor Qualter discusses the historical
development and use, up to and including the Cold War era, of the
deliberate attempts by political groups to use propaganda to “form,
control, or alter the attitudes of other groups.”
Fake News, Propaganda, and Plain Old Lies - Donald A. Barclay
2018-06-25
Are you overwhelmed at the amount, contradictions, and craziness of all
the information coming at you in this age of social media and twentyfour-hour news cycles? Fake News, Propaganda, and Plain Old Lies will
show you how to identify deceptive information as well as how to seek
out the most trustworthy information in order to inform decision making
in your personal, academic, professional, and civic lives. • Learn how to
identify the alarm bells that signal untrustworthy information. •
Understand how to tell when statistics can be trusted and when they are
being used to deceive. • Inoculate yourself against the logical fallacies
that can mislead even the brightest among us. Donald A. Barclay, a
career librarian who has spent decades teaching university students to
become information literate scholars and citizens, takes an objective,
non-partisan approach to the complex and nuanced topic of sorting
deceptive information from trustworthy information.
All Consuming Images - Stuart Ewen 1999
A provocative, compelling, and entertaining look at how the power of
images dominates every aspect of our lives.
Everyday Life in Fascist Venice, 1929-40 - K. Ferris 2012-05-04
This book explores the day-to-day 'lived experience' of fascism in Venice
during the 1930s, charting the attempts of the fascist regime to infiltrate
and reshape Venetians' everyday lives and their responses to the
intrusions of the fascist state.
Propaganda, Power and Persuasion - David Welch 2013-11-27
As Philip Taylor has written, 'The challenge (of the modern information
age) is to ensure that no single propaganda source gains monopoly over
the information and images that shape our thoughts. If this happens, the
war propagandists will be back in business again.' Propaganda came of
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age in the Twentieth Century. The development of mass- and multi-media
offered a fertile ground for propaganda while global conflict provided the
impetus needed for its growth. Propaganda has however become a
portmanteau word, which can be interpreted in a number of different
ways. What are the characteristic features of propaganda, and how can it
be defined? The distinguished contributors to this book trace the
development of techniques of 'opinion management' from the First World
War to the current conflict in Afghanistan. They reveal how state leaders
and spin-doctors operating at the behest of the state, sought to shape
popular attitudes - at home and overseas - endeavouring to harness new
media with the objective of winning hearts and minds. The book provides
compelling evidence of how the study and practice of propaganda today
is shaped by its history.
Public Opinion - Walter Lippmann 1922

Using case studies and exercises, this innovative study guides the reader
through the many varieties of persuasion and its performance, exploring
the protocols of rhetoric unique to the medium, from orality and print to
film and digital images.
Persuasive Communication, Third Edition - James B. Stiff 2016-07-08
Providing an accessible integration of theory and research methods, this
text prepares students to critically analyze persuasive appeals and to
design effective messages and campaigns. The book draws on key ideas
from both communication and social psychology to explore the mutual
influence of cognitive and affective processes and the characteristics and
production of messages. It gives the reader a solid grasp of foundational
issues in persuasion research, the core components of persuasive
transactions, and major theoretical models. Instructive concrete
examples illustrate applications of the concepts in such settings as health
promotion, political campaigns, the courtroom, and advertising. New to
This Edition *Engaging topic boxes on college drinking, attitudes about
same-sex marriage, the "birther" movement, and other timely issues.
*New or expanded discussions of the integrative model of behavioral
prediction, the use of guilt appeals, social media, individualized tailoring
of political messages, and numerous other topics. *The latest data and
theoretical perspectives. *Epilogue on current and future trends in the
field.
Red Scared! - Michael Barson 2001-04
"Red Scared! offers valuable lessons from the vault on how to identify
Communists, media reports on the jolly side of Stalin, guidelines for
bomb shelter chic, and much more. As they did in their other lively popculture histories, Teenage Confidential and Wedding Bell Blues, Michael
Barson and Steven Heller once again bring the nearly forgotten details of
American culture into full relief with Red Scared!"--BOOK JACKET.
The 10 Cent War - Trischa Goodnow 2017-01-20
Contributions by Derek T. Buescher, Travis L. Cox, Trischa Goodnow, Jon
Judy, John R. Katsion, James J. Kimble, Christina M. Knopf, Steven E.
Martin, Brad Palmer, Elliott Sawyer, Deborah Clark Vance, David E. Wilt,
and Zou Yizheng One of the most overlooked aspects of the Allied war
effort involved a surprising initiative--comic book propaganda. Even
before Pearl Harbor, the comic book industry enlisted its formidable
army of artists, writers, and editors to dramatize the conflict for readers
of every age and interest. Comic book superheroes and everyday
characters modeled positive behaviors and encouraged readers to keep
scrapping. Ultimately, those characters proved to be persuasive icons in
the war's most colorful and indelible propaganda campaign. The 10 Cent
War presents a riveting analysis of how different types of comic books
and comic book characters supplied reasons and means to support the
war. The contributors demonstrate that, free of government control,
these appeals produced this overall imperative. The book discusses the
role of such major characters as Superman, Wonder Woman, and Uncle
Sam along with a host of such minor characters as kid gangs and
superhero sidekicks. It even considers novelty and small presses,
providing a well-rounded look at the many ways that comic books served
as popular propaganda.
The Mask of Nostradamus - James Randi 1993
A comprehensive critical biography of the legendary sixteenth-century
astrologer examines the allure of the man and his ideas and clarifies his
many famous predictions, such as Hitler's reign of terror and Watergate
The SAGE Handbook of Propaganda - Paul Baines 2019-11-25
The SAGE Handbook of Propaganda tells a radical new story about
propaganda, fake news and information warfare and their toxic impact
on the communications revolution of the past twenty years. It explains
how propaganda invades the human psyche, in what ways it does so, and
in what contexts. As a beguiling tool of political persuasion in times of
war, peace, and uncertainty, propaganda incites people to take, often
violent, action, consciously or unconsciously. This pervasive influence is
particularly prevalent in world politics and international relations today.
In this interdisciplinary Handbook, the editors have gathered together a
group of world-class scholars from Europe, America, Asia, and the
Middle East, to discuss leadership propaganda, war propaganda,
propaganda for peace marketing, propaganda as a psychological tool,
terror-enhanced propaganda, and the contemporary topics of internetmediated propaganda. This is the first book of its kind, shedding a harsh
new light on many current forms and processes ranging from Islamist
and Far Right, troll farms and fake news institutes, to the more salient
everyday manipulative practices of corporations and brands as well as
political parties. In its four parts, the Handbook offers researchers and
academics of propaganda studies, peace and conflict studies, media and
communication studies, political science and governance marketing, as

The Science of Social Influence - Anthony R. Pratkanis 2011-02-25
The contributions to this volume capture the thrill of current work on
social influence, as well as providing a tutorial on the scientific and
technical aspects of this research. The volume teaches the student to:
Learn how to conduct lab, field and case research on social influence
through example by leading researchers Find out about the latest
discoveries including the status of research on social influence tactics,
dissonance theory, conformity, and resistance to influence Discover how
seemingly complex issues such as power, rumors, group and minority
influence and norms can be investigated using the scientific method
Apply knowledge to current influence campaigns to find out what works
and what does not. The Science of Social Influence is the perfect core or
complementary text for advanced undergraduate or graduate students in
courses such as Attitudes and Attitude Change, Communications,
Research Methods and, of course, Social Influence.
Propaganda & Persuasion - Garth S. Jowett 2018-08-24
Reflecting the remarkable changes in the world of propaganda due to the
increasing use of social media, this updated Seventh Edition provides a
systematic introduction to the increasingly complex world of
propaganda. Viewing propaganda as a form of communication, the
authors help you understand information and persuasion so you can
understand the characteristics of propaganda and how it works as a
communication process. Providing provocative case studies and
fascinating examples of the use of propaganda from ancient times up
through the present day, Propaganda and Persuasion provides an
original model that helps you analyze the instances of propaganda and
persuasion you encounter in everyday life. New to the Seventh Edition:
New coverage of social media as a disseminator of propaganda offers you
an up-to-date perspective. The book’s four case studies have been
updated and strengthened to demonstrate their relevance not only to
past and contemporary culture, but also to the study of propaganda
campaigns. New coverage of how a propaganda case study can be
structured to reveal the components of a campaign allows you to
compare strengths and weaknesses across different types of campaigns
and evaluate the relative success of various propaganda strategies.
Updated research on persuasion and expanded coverage of collective
memory as it appears in new memorials and monuments enhances the
presentation. Current examples of propaganda, especially the ways it is
disseminated via the Internet, deepen your understanding. New
illustrations and photos add a unique visual dimension that helps you
conceptualize methods of persuasion and propaganda.
The Propaganda Model Today - Joan Pedro-Carañana 2018-10-25
While the individual elements of the propaganda system (or filters)
identified by the Propaganda Model (PM) – ownership, advertising,
sources, flak and anti-communism – have previously been the focus of
much scholarly attention, their systematisation in a model, empirical
corroboration and historicisation have made the PM a useful tool for
media analysis across cultural and geographical boundaries. Despite the
wealth of scholarly research Herman and Chomsky’s work has set into
motion over the past decades, the PM has been subjected to
marginalisation, poorly informed critiques and misrepresentations.
Interestingly, while the PM enables researchers to form discerning
predictions as regards corporate media performance, Herman and
Chomsky had further predicted that the PM itself would meet with such
marginalisation and contempt. In current theoretical and empirical
studies of mass media performance, uses of the PM continue,
nonetheless, to yield important insights into the workings of political and
economic power in society, due in large measure to the model’s
considerable explanatory power.
Media, Persuasion and Propaganda - Marshall Soules 2015-02-13
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well as intelligence and law enforcement communities, a comprehensive
overview of the tools and context of the development and evolution of
propaganda from the twentieth century to the present: Part One:
Concepts, Precepts and Techniques in Propaganda Research Part Two:
Methodological Approaches in Propaganda Research Part Three: Tools
and Techniques in Counter-Propaganda Research Part Four: Propaganda
in Context
Age of Propaganda - Anthony Pratkanis 2001-03-14
Shares findings from research on the effectiveness of various persuasive
messages, provides an overview of what social psychologists and other
investigators have learned about how people are persuaded, analyzes
common propaganda tactics, and explains what people can do to limit the
effects of propaganda in their lives.
Nobody Left to Hate - Elliot Aronson 2001-07-01
On April 20, 1999, the halls of Columbine High School in Littleton,
Colorado, reverberated with the sound of gunshots as two students,
highly armed and consumed with rage, killed thirteen students and
seriously injured twenty-three before turning the guns on themselves. It
was the worst school massacre in out nation's history. Can we prevent a
tragedy like this from happening again? In Elliot Aronson's Nobody Left
to Hate, on of our nation's leading social psychologists argues that the
negative atmosphere in our schools--the exclusion, taunting, humiliation,
and bullying--played a major role in triggering the pathological behavior
of the shooters. At the very least, such an atmosphere makes schools an
unpleasant experience for most normal students. But it doesn't have to
be. Nobody Left to Hate offers concise, practical, and easy-to-apply
strategies for creating a more supportive, stimulating, and
compassionate environment in our schools. Based on decades of
scientific research and classroom testing, these strategies explain how
students can be taught to control their own impulses, how to respect
others, and how to resolve conflicts amicably. In addition, they show
teachers how to structure classes to promote cooperation, rather than
competition, without sacrificing academics. On the contrary, education is
greatly enhanced. For parents, teachers, or anyone concerned with what
is happening in our schools, Nobody Left to Hate provides a simple and
effective plan of action that will make their children's school not only a
safe place, but a more humane place of learning.
U.S. Army Special Warfare - Alfred H. Paddock 2002
Paddock also includes new sections on American psychological warfare
in the Pacific, the Army Rangers, the 1st Special Service Force, and
American-led guerrillas in the Philippines."--BOOK JACKET.
Social Media and the Law - Daxton Stewart 2017-02-10
Social media platforms like Facebook, Twitter, Instagram, YouTube, and
Snapchat allow users to connect with one another and share information
with the click of a mouse or a tap on a touchscreen—and have become
vital tools for professionals in the news and strategic communication
fields. But as rapidly as these services have grown in popularity, their
legal ramifications aren’t widely understood. To what extent do
communicators put themselves at risk for defamation and privacy
lawsuits when they use these tools, and what rights do communicators
have when other users talk about them on social networks? How can an
entity maintain control of intellectual property issues—such as posting
copyrighted videos and photographs—consistent with the developing law
in this area? How and when can journalists and publicists use these tools
to do their jobs without endangering their employers or clients?
Including two new chapters that examine First Amendment issues and
ownership of social media accounts and content, Social Media and the
Law brings together thirteen media law scholars to address these
questions and more, including current issues like copyright, online
impersonation, anonymity, cyberbullying, sexting, and live streaming.
Students and professional communicators alike need to be aware of laws
relating to defamation, privacy, intellectual property, and government
regulation—and this guidebook is here to help them navigate the tricky
legal terrain of social media.
The News and Public Opinion - Maxwell McCombs 2011-10-10
The daily news plays a major role in the continuously changing mix of
thoughts, feelings and behavior that defines public opinion. The News &
Public Opinion details these effects of the news media on the sequence of
outcomes that collectively shape public opinion, beginning with initial
attention to the various news media and their contents and extending to
the effects of this exposure on the acquisition of information, formation
of attitudes and opinions and to the consequences of all these elements
for participation in public life. Sometimes called the hierarchy of media
effects, this sequence of outcomes describes the communication process
involved in the formation of public opinion. Although the media

landscape is undergoing rapid change, key elements remain the same,
and The News & Public Opinion emphasizes these basic principles of
communication established over decades of empirical social science
investigations into the impact of mass communication on public opinion.
The primary audience for this book is students, both advanced
undergraduates and graduate students, as well as members of the
general public who want to understand the role of the news media in our
civic life.
Propaganda & Persuasion - Garth S. Jowett 2014-03-12
"Propaganda and Persuasion, Fourth Edition is the only book of its kind
to cover a comprehensive history of propaganda and offer insightful
definitions and methods to analyze it. Building on the excellence of the
three previous editions, the Fourth Edition has been revised, updated,
and expanded. Authors Garth S. Jowett and Victoria O'Donnell provide a
cogent understanding of persuasion and propaganda, including
rhetorical background, cultural studies, and collective memory."--Jacket.
Propaganda Techniques - Henry T. Conserva 2003-02
Propaganda Techniques is a book designed to illustrate several of the
many ways politicians, advertising writers and countless promoters try to
control our thoughts. The readers of this book will become more aware of
the countless and subtle ways in which they are being manipulated every
day. Although initially this book was intended for use by teachers and
students, I soon realized it would be useful for people in many other
fields. Journalists, business people, sales people, police, counselors,
advertisers, politicians, medical personnel and lawyers are just a few of
the groups that would find this book useful. General readers would also
find it stimulating and provocative. The eighty-nine selected techniques
explained in the book are divided into seven sections; Faulty Logic
Diversion and Evasion Appealing to the Emotions Using Falsehoods and
Trickery Playing on Human Behavioral Tendencies, Mental Capacities
and Processes Speaking or Writing Styles Reason or Common Sense The
exercises at the end of the book will help the reader gain practice in
using the propaganda techniques. The first exercise is for simplification
of a persuasive message. A complex message loses effectiveness because
most people lack the stamina to wade through a great deal of information
to get to the point. The exercise for simplification calls for writing a
summary of the Declaration of Independence so that the document will
be reduced to a few paragraphs while maintaining the perceived intent of
the author. This work should be very useful to all those trying to develop
critical thinking skills.
Age of Propaganda - Anthony R. Pratkanis 1992
Examines the patterns, motives, and effects of mass persuasion,
discussing the history of propaganda, how the message of propaganda is
delivered, and counteracting the tactics of mass persuasion
How Propaganda Works - Jason Stanley 2015
How propaganda undermines democracy and why we need to pay
attention Our democracy today is fraught with political campaigns,
lobbyists, liberal media, and Fox News commentators, all using language
to influence the way we think and reason about public issues. Even so,
many of us believe that propaganda and manipulation aren't problems
for us—not in the way they were for the totalitarian societies of the midtwentieth century. In How Propaganda Works, Jason Stanley
demonstrates that more attention needs to be paid. He examines how
propaganda operates subtly, how it undermines democracy—particularly
the ideals of democratic deliberation and equality—and how it has
damaged democracies of the past. Focusing on the shortcomings of
liberal democratic states, Stanley provides a historically grounded
introduction to democratic political theory as a window into the misuse
of democratic vocabulary for propaganda's selfish purposes. He lays out
historical examples, such as the restructuring of the US public school
system at the turn of the twentieth century, to explore how the language
of democracy is sometimes used to mask an undemocratic reality.
Drawing from a range of sources, including feminist theory, critical race
theory, epistemology, formal semantics, educational theory, and social
and cognitive psychology, he explains how the manipulative and
hypocritical declaration of flawed beliefs and ideologies arises from and
perpetuates inequalities in society, such as the racial injustices that
commonly occur in the United States. How Propaganda Works shows
that an understanding of propaganda and its mechanisms is essential for
the preservation and protection of liberal democracies everywhere.
The Ten Commandments of Propaganda - Brian Anse Patrick 2013
"Employing humor and otherwise charming prose . . . Patrick weaves a
compelling story of persuasive elements that define and drive
propaganda. In addition, he uses contemporary and historical examples
to clearly and precisely explain complex ideas. This text is a
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